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CrowdShed launches crowdfunding with a difference: a 
physical space where projects can work, learn and grow 

 
London Shed hosts first projects, events and provides access to expert advisors 

 

 
 

Find your funding. Fund something new. 
 
Crowdfunding has taken the world by storm. But when up to 80 per cent of projects fail 
to find their funding, it’s clear that something is missing. Today, CrowdShed launches a 
new crowdfunding platform that combines with a central-London hub to provide 
projects with the support they need to succeed. 
 
Set to challenge the established crowdfunding model, alongside the traditional online 
platform CrowdShed also offers a real world hub – The Shed in central London. 
Available to anyone crowdfunding with CrowdShed, The Shed bridges the gap between 
the internet and the people who make projects happen. 
 
In The Shed people can get support from crowdfunding experts, hold and attend events 
including inspirational ShedTalks, network with likeminded people, or simply come to 
work and hold meetings. 
 
CrowdShed currently offers rewards and donation based funding opportunities for 
British businesses, charities, organisations and individuals, and will be introducing loans 
and equity funding in early 2015. 
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Meet the first CrowdShed projects… 
 
Launching with a range of exciting projects in place and more being added daily, 
CrowdShed is hosting charities, businesses and individuals with projects looking for 
funding and support.  
 
From Saving Londoners’ Lives, a project introducing life saving skills to school children, 
to The Beat Beneath My Feet, an independent British film starring Luke Perry, and the 
Bamboo Bicycle Club who build bamboo bicycle kits, there are projects to peak the 
interest of everyone.  
 
Henry Freeman, CrowdShed founder and CEO, comments, “We love that there’s so 
much creativity, social awareness and entrepreneurial spirit at large – without that we 
wouldn’t have such great projects to support. Right now on CrowdShed funders can get 
award-winning chocolates, make a bamboo bike, save lives, be in a film, attend a 
private gig, support war-torn children, meet Luke Perry, and discover fantastic theatre, 
dance and sporting ventures. 
 
“CrowdShed is democratising the crowdfunding process for all and contributing not only 
to better business but also to the good of society as a whole. We don’t believe that 
concepts like fiscal success and social, corporate or environmental responsibility are 
mutually exclusive. The crowd is sustainable, carries momentum easily, is self-
supporting and self-perpetuating, and has the power to affect change for the good. This 
is the heart of what we do at CrowdShed.” 
 
 
Say hello… 
For more information on CrowdShed, press images and interviews, please drop Duncan 
Madden a line to pr@crowdshed.com or call The Shed on 020 3752 4004 
 
You can download images and find out more at crowdshed.com 
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